
 

 
 

 
 

 

 
 

 
 

 

 
 

 
 

 
 

 

 
 

 
 

 

 
 

 

September 28 -30, 2012  
SPONSORSHIP OPPORTUNITIES  

To date ï subject to change 

 
 



2 

 

            

 
 

BALTIMORE BOOK FESTIVAL 2011 MAP  
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National media personality & author Tavis Smiley 
discusses his book in Bank of America Literary 
Salon 

Baltimore Book Festival 
site - Mount Vernon 

 

 
 

 

FESTIVAL OVERVIEW  
  

The Baltimore Book Festival  is one of the 
premier celebrations of the literary arts for the  
mid-Atlantic region.  In 20 12, The Baltimore Book 
Festival celebrates its 17th year (September 28 ï 
30, 2012).  This annual festival promotes the joys of 
reading; honors the i mportance of the printed 
word; and showcases local and regional authors, 
booksellers and publishers. Itôs the place where 
readers and authors connect! 
 
The festival features 225+ author appearances  
and book signings; 100+ exhibitors and booksellers; 
non-stop readings/book signings on eight stages; cooking demonstrations by celebrity chefs; poetry readings; 
workshops; panel discussions; walking tours; storytellers and hands-on projects for children;  live music; and a 
delicious variety of food, beer and wine.  
 
The Baltimore Book Festival is an ideal platform for reaching the lucrative Baltimore -Washington area 
consumer market.  It offers a broad range of niche sponsor ship opportunities where your organization 
experiences face-to-face interaction with consumers in a fun-filled festive environment.  The festival draws a 
range of 40,000 to 60,000 visitors throughout the weekend.  

 
Our flexible corporate sponsorship program offers customized package opportunities.  We encourage all 
partners and sponsors to be creative during their three -day presence at the Baltimore Book Festival.  
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BALTIMORE BOOK FESTIVAL 2012  FACT SHEET 

Dates :   September 28-30, 2012 
 
Hours:   Friday and Saturday: 12-8pm; Sunday: 12-7pm 

 
Location:  Baltimore, Maryland, in historic and picturesque Mount Vernon Place (midtown 

Baltimore) 
 
Attendance:   40,000 to 60,000+ throughout the weekend  
 
Admission:  Free and open to the public, the Baltimore Book Festival is held outdoors in tents. The 

event is handicapped accessible. 
 
Website:  www.baltimorebookfestival.com 
 
Description : The 17th annual Baltimore Book Festival features 225+ author appearances and book 

signings; 100+ exhibitors and booksellers; non -stop readings/book signings on eight 
stages; cooking demonstrations by celebrity chefs; poetry readings; workshops; panel  
discussions; walking tours; hands-on projects for children; live music; and a delicious 
variety of food, beer and wine.  It takes place in the historic neighborhood of Mt. Vernon, 
and is divided into four parks: North (features live music and exhibitors), East (Literary  
Salon where nationally-renowned writers read), West (Children's activities, Food for 
Thought Stage and exhibitors), and South (City Lit. Stage, Baltimore Free School Lit + 
Language Tent and exhibitors).  

 
Sponsor Benefits:  Title or Presenter of Festival, Stages and Program Areas, Category Exclusivity, Credit in 

Media Buys/Trades (TV, radio and print) , Recognition in Publications, Web Site Link, On-
Site Signage, Product Sampling, Product Display, and more!  See page 9 for a list of 
benefits. 

 
Price range:   $3,500 - $75,000 
 
Sponsor Info : Baltimore Office of Promotion & The Arts, Inc.   

Corporate Sponsorships Director, Bob Sicard 
bsicard@promotionandarts.com 
Phone: 443-263-4321 | Fax: 410-385-0361  
Web site: www.promotionandarts.com 

 
Produced By:  Baltimore Office of Promotion & The Arts, Inc.  
 7 East Redwood Street, Suite 500  

Baltimore, MD 21202 | 410-752-8632 
Mayor Stephanie Rawlings-Blake | Executive Director, Bill Gilmore 
Festival Director, Kathy Hornig 

http://www.baltimorebookfestival.com/
mailto:bsicard@promotionandarts.com
http://www.promotionandarts.com/
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WHAT SPONSORS ARE SAYINGé 
 
 

ñThe marketing partnership with BOPA works very well to enhance and increase  
 awareness of Amtrak rail services into Baltimore through affiliation with BOPAôs high-profile   
 events throughout the year.ò    
-  Paul Sie gel, Manager, Sales & Marketing, Amtrak   

 
ñBarefoot Wine and Bubbly is a proud sponsor of the Baltimore Book Festival. Itôs a really   
 fun event that is enjoyable for all. I loved participating in Ladiesô Night Out and hearing  
 [highlights] from the different books that were available that night.ò 
 -  Molly Fox, Market Specialist, Barefoot Wine & Bubbly  
 
ñThe Baltimore Book Festival was a great sponsorship opportunity for WEAA 88.9 FM. We  
 were put in direct contact with our core audience and able to gather feedback about the  
 station. This feedback is critical and helps us plan our programming and fundraising  
 initiatives. We will continue to be a sponsor of the Baltimore Book Festival in the years to  

                          come.ò 
                          -James K. Barbour, Director of Development , WEAA 88.9 FM   
 

ñThrough the Baltimore Book Festival, we were able to introduce our website, BookDivas.com 
to a number of interested people. In addition, we received tremendously valuable feedback and 
requests from those that had a chance to look at our site and ask us que stions about our 
community. We fully intend to implement some of the ideas we  

                          received which I feel will make us a stronger online book community for women.ò 
                          -Leah Messina, CEO , Book Divas  

 
ñThe staff was excellent. Their communication, organization, friendliness and helpfulness  
 were refreshing.  I would like to be a part of the Baltimore Book Festival again. It greatly    
 helped promote my magazine [Single Parent 101 Magazine]. Thank you!ò 
-Natalie Slater , Vice President of Marketing, Single Parent 101 Magazine   
 

 ñBaltimore Blues Society is proud to be a sponsor and participant in the Baltimore Book  
  Festival.  It provides an opportunity both to support local blues musicians and expose the 
  broader public to this indigenous musical art form.   It also provides an opportunity for  
  attendees to stop by the booth, learn more about the blues and the Baltimore Blues  

                           Society and gives our volunteers an opportunity to teach and interact with interested  
                           festival goers.ò  
                            -Larry Fogelson, Baltimore Blues Society     

 
ñIKEA Baltimore was very pleased to be involved with the 2010 Baltimore Book Festival.  
 IKEA feels more connected to our city market as a result of this event, and looks forward  
 to being a part of next yearôs festivities.ò 

                           -  Bill Meisw inkel, Public Relations Manager, IKEA Baltimore  
 

ñThe service provided by the staff of BOPA [during the Baltimore Book Festival] was  
 excellent.  It was a pleasure working with Bob and Emelda.ò 
-  Deborah Be na, Community Outreach Nurse , Good Samaritan Hospital  
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SPONSORSHIP LEVELS AT-A-GLANCE 
 

1. Title of Festival ($75,000) 
      * Requires two year commitment  
 

2. Presenter of Festival ($35,000) 
      *Limit of 2  

 
3. The Childrenôs Park ($25,000 - $35,000) 
 
4. Stage Areas ($15,000 each) 
Á Literary Salon (features prominent authors)  
Á Food For Thought Stage (Cooking demos from prominent chefs / cookbook authors) 
Á The Childrenôs Bookstore Stage  
Á The Radical Bookfair Pavilion (radical, DIY and independent authors and booksellers) 
Á Music Stage (popular regional bands ï from jazz to rock, funk and R&B) 

 
5. Program Areas ($5,000 each) 
Á Festival Bookmark  
Á The Crafts Corridor (interactive activities for kids)  
Á Literary Walking Tours 
Á Storybook Parade 
Á Information Station  
Á Indie Publications & Zine Tent (features independently produced publications from around the world)  

 
6. Promotional Exhibit Space ($4,000 for Tier 1 10ô x 10ô exhibit space, $3,500 for Tier 2  
10ô x 10ô exhibit space) 
*Allows participation by non -book themed organizations 

Á Sampling / On-Site Marketing 
 

7. In -Kind Sponsorships  
Considered on a case-by-case basis 
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TITLE OF FESTIVAL  
Title of Festival 
Requires two year commitment. Sponsor name incorporated into festival title, e.g. ñThe ACME Book Festivalò  
in all festival controlled references, e.g. signage, website, print, TV, radio and other collateral.   

 

PRESENTER OF FESTIVAL 
Presenter of Festival 
Designation as presenting sponsor of festival, e.g. ñThe Baltimore Book Festival presented by ACMEò in all 
festival controlled references, e.g. signage, website, print, TV, radio and other collateral.   

 
THE CHILDRENôS PARK 
The Childrenôs Park 
Baltimore Book Festivalôs West Park is dedicated to young people.  The area features 
several kid-friendly exhibitors, The Childrenôs Book Store Stage and The Crafts Corridor.  
This magical park lets kidsô imaginations run wild!  

 

STAGE AREAS 
 

 Literary Salon 
The Literary Salon presents nationally-renowned and celebrity authors through 
readings, book signings and panel discussions. Appearances by authors in 2011 
included Tavis Smiley, Sherman Alexie, Common, Laura Lippman, Roland 
Martin and Jacquie Hood Martin, Shirley Strawberry, Terry McMillan, Eddie 
Brown and more.  
* Bank of America title sponsor in 2011 . 

 

 Food for Thought Stage (Cooking Demos)  
 The Food for Thought Stage features popular chefs demonstrating recipes from   
 their cookbooks.  The stage attracts some of the nationôs best known chefs, this    
 year these included Aaron ñBig Daddyò McCargo, Daisy Martinez, Father Leo  
 Patalinghug, Kathy Hester, Sandy Pollock, Crystal Cook and others.   
 
 
 

 The Childrenôs Bookstore Stage  
 Nationally and regionally-known childrenôs authors and illustrators share  
 experiences and read selections from their books.  Throughout the festival  
 children enjoy many free activities offered at The Childrenôs Bookstore Stage in  
 the Childrenôs Park. Recent programming and appearances have included New  
 York Times bestselling author Libba Bray, teen literary panel discussions, and   
 Jerdine Nolenôs Elizaôs Freedom Road, an Underground Journey.   
 

 Radical Bookfair Pavilion 
 
The Radical Bookfair Pavilion brings together radical and independent 
publishers, distributors, bookstores and authors ï drawing a whole new 
audience to the festival. Recent programming and appearances have included 
sports writer and activist Dave Zirwin,  Sheri Parks, Max Rameau, and exhibitors 
such as AK Press.  
 

The Craft Corridor ï West Park  
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 Music Stage 
The areaôs best local and regional musicians come alive on the 
Charles & Madison streets Music Stage.  The stage features 
something for every musical taste -- from jazz to the blues, pop 
to country, folk to alternati ve and everything in between.  
Adjacent to the Music Stage, seating is provided for festival 
attendees to relax and enjoy their favorite regional foods and 
beverages. 
 
 

PROGRAM AREAS 
 

 Festival Bookmark 
Distributed city-wide prior to the fest ival and handed out on-site to up to festival-goers, the bookmark 
provides the basic festival information on one side and your company information or message on the back 
(black & white). Use it to promote an exhibit, offer a discount on admission , draw people to your place of 
business, or your on-site booth. 
 

 The Crafts Corridor 
An extremely popular area within the Childrenôs Park, the crafts 
corridor provides free arts and crafts activities with strong ties to 
literature.  Itôs also a great way to present reading as fun and part 
of childrenôs everyday lives. 

 

 Literary Walking Tours 

Tours of historic Mount Vernon architecture and 
statues/monuments are popular with festival attendees.  

 

 Storybook Parade 
The Storybook Parade is fun for participants and spectators alike! 
Dozens of costumed storybook characters lead children dressed as 
their favorite storybook character s in a parade around the festival 
grounds. 
 

 Festival Information Station  
Located in a strategic location on the festival grounds, the 
Information Station provide s pertinent event details to festival 
attendees. 

  

 

 

 

 

 

 

 

 

 

Music Stage ï North Park  

The Crafts Corridor ï West Park  

Storybook Parade (begins in the West Park  

and travels throughout the site) 
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PROMOTIONAL EXHIBIT SPACE  
 

 Promotional Exhibit Space 
Space is available for commercial marketing, sampling and promotional purposes that allow you to reach 
thousands of festival-goers in 3 days. Spaces are sold in 10 x 10 increments and can include a tent, tables, 
chairs and 20 amps of electric power. 

 
   

 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 

 
IN -KIND SPONSORSHIPS  
 

 In-kind Sponsorships 
The Baltimore Book Festival welcomes organizations that may not be able to offer cash sponsorship to 
participate in the festival as an in -kind sponsor.  This opportunity is perfect for a company that is willing to 
offer a good or service in exchange for exposure to the target audience the festival draws.   
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SPONSORSHIP BENEFITS AT -A-GLANCE 
 
Potential sponsorship benefits that could be part of a customized package include:  
 

 Category Exclusivity 
 

 Naming /Title and Presenting Rights 

 

 On-Site Exhibit Space 
 

 Employee Participation 
 

 Corporate Hospitality/Entertainment /VIP Tours  
 

 Name or Logo on Festival Signs and Banners 
 

 Credit in Print Ads 

 

 Logo, Link and Ads on Festival Website  
 

 Mascot Participation 
 

 Inclusion in Festival Press Releases 
 

 Logo, Name, and Ads in Festival Program 

 

 Name or Logo on Program Area Schedule Boards 
 

 Name or Logo on Festival Information Boards / Maps  
 

 Event Association 
 

 Television Promotional Spots *(shared with other sponsors) 
 

 Product Sampling/Product Displays  
 

 On-Site Sales/Concession Rights 
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BALTIMORE BOOK FESTIVAL DEMOGRAPHICS   
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Baltimore Book Festival Advertising Chart  
        

Media Trade Color Specs Run Date Value 

Afro American Newspapers Print ad color 5.42ò w x 8ò h 9/16/2011 $3,810 
(total) 

       

Afro American Newspapers Print ad color 5.42ò w x 8ò h 9/23/2011   

       

Afro American Newspaper 
Online 

Web ad color 468 x 60 pixels 9/19 to 9/25   

       

Baltimore Gay Life  Print ad color  9.75" x 11.25"  8/19/2011 $3,615 
(total) 

        

Baltimore Gay Life  Print ad color  9.75" x 11.25"  9/2/2011   

        

Baltimore Gay Life  Print ad color  9.75" x 11.25"  9/16/2011   

        

Baltimore Gay Life Online Web ad color 728 x 90 pixels  2 wks. prior to 
BBF 

  

        

b free daily Print ad bw 1/2pg; 4.75" w x 9.66" h 9/21/2011 $1,000  

        

The Baltimore Sun Print ad bw 1/4pg; 4.91" x 10.14"  9/18/2011 $3,623  

        

The Baltimore Sun- LIVE Print ad bw 1/4pg; 4.75" w x 4.75" h 9/16/2011 $1,000  

        

The Baltimore Sun- LIVE Print ad bw 1/4pg; 4.75" w x 4.75" h 9/23/2011 $1,000  

        

The Messenger Print ad bw 1/2pg; 4.75" w x 9.66" h 9/21/2011 $1,500  

        

The Baltimore Times  Print ad bw 1/2 pg; 4.75ò w x 9.66ò h 9/16/2011 $3,200 (total 
print ads) 

        

The Baltimore Times  Print ad bw 1/2 pg; 4.75ò w x 9.66ò h 9/23/2011   

        

The Baltimore Times Online Web ad  color 468 x 60 pixels (horizontal) 9/12 to 9/25 $300 
(approx.) 

        

City Paper Print ad bw full page; 10" w x 9.65" h 9/7/2011 $5,400 
(total) 

        

City Paper Print ad bw full page; 10" w x 9.65" h 9/14/2011   

        

City Paper Print ad bw full page; 10" w x 9.65" h 9/21/2011   
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Fox 45  PSA (TV) n/a (75 -100) :30 second PSAs 9/12 to 9/25 $10,000 

        

Urbanite  Print ad color  5.25ò w x 10ò h  September-11 $3,970  

        

Urbanite Event Ezine Web ad color 160 x 160 pixels 9/14/2011 $400 (total 
web ads) 

        

Urbanite Event Ezine Web ad color 160 x 160 pixels  9/21/2011   

        

WEAA 88.9 FM  PSAs 
(radio) 

n/a :30 second PSAs (42) 14 days prior to 
Book Fest. 

$3,150 

WLIF 101.9 Lite FM PSAs 
(radio) 

n/a 56 live and or recorded 
mentions 

Two weeks prior 
to Book Fest. 

$11,200.00  

        

WYPR 88.1 FM PSAs  n/a :15 second PSAs (30) 9/12 to 9/25 $4,620  

        Total  $41,063  
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BALTIMORE BOOK FESTIVAL E-BLASTS  

    

      

 
     
 

 
 
 
 
 
 

 
 
 
 
 
 
 

 
 
 
 
 
 
 

 
 

 
 
 

 
 

 

 
 
 
 
 
 
 

 
 
 
 
 
 
 

 

 
 
 
 
 

 
 
 
 
 
 
 


