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FESTIVAL OVERVIEW A }‘\m;\ ]
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The Baltimore Book Festival  is one of the
premier celebrations of the literary arts for the
mid-Atlantic region. In 20 12, The Baltimore Book
Festival celebrates its 17th year (September 28 i
30, 2012). This annual festival promotes the joys
reading; honors the importance of the printed
word; and showcases local and regional authors,
booksellers and publishers. It @he place where
readers and authors connect!

The festival features 225+ author appearances

and book signings; 100+ exhibitors and booksellers;
non-stop readings/book signings on eight stages; cooking demonstrations by celebrity chefs; poetry readings;
workshops; panel discussions; walking tours; storytellers and hands-on projects for children; live music; and a
delicious variety of food, beer and wine.

The Baltimore Book Festival 5 an ideal platform for reaching the lucrative Baltimore -Washington area
consumer market. It offers a broad range of niche sponsor ship opportunities where your organization
experiences face-to-face interaction with consumersin a fun-filled festive environment. The festival draws a
range of 40,000 to 60,000 visitors throughout the weekend.

Our flexible corporate sponsorship program offers customized package opportunities. We encourage all
partners and sponsors to be creative during their three -day presence at the Baltimore Book Festival.

“!"‘
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National media personality & author Tavis Smiley
discusses his book in Bank of America Literary
Salon

Baltimore Book Festival
site - Mount Vernon



BALTIMORE BOOK FESTIVAL 2012 FACT SHEET
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Dates : September 28-30, 2012

Hours: Friday and Saturday: 12-8pm; Sunday: 12-7pm

Location: Baltimore, Maryland, in historic and picturesque Mount Vernon Place (midtown
Baltimore)

Attendance: 40,000 to 60,000+ throughout the weekend

Admission: Free and open to the public, the Baltimore Book Festival is held outdoors in tents. The

event is handicapped accessible.

Website: www.baltimorebookfestival.com

Description : The 17" annual Baltimore Book Festival features 225+ author appearances and book
signings; 100+ exhibitors and booksellers; non-stop readings/book signings on eight
stages, cooking demonstrations by celebrity chefs; poetry readings; workshops; panel
discussions; walking tours; hands-on projects for children; live music; and a delicious
variety of food, beer and wine. It takes place in the historic neighborhood of Mt. Vernon,
and is divided into four parks: North (features live music and exhibitors), East (Literary
Salon where nationally-renowned writers read), West (Children's activities, Food for
Thought Stage and exhibitors), and South (City Lit. Stage, Baltimore Free School Lit +
Language Tent and exhibitors).

Sponsor Benefits: Title or Presenter of Fedival, Stages and Program Areas, Category Exclusivity, Credit in
Media Buys/Trades (TV, radio and print), Recognition in Publicatiors, Web Site Link, On-
Site Signage Product Sampling, Product Display, and more! See page 9 for a list of

benefits.
Price range: $3,500 - $75,000
Sponsor Info : Baltimore Office of Promotion & The Arts, Inc.

Corporate Sponsorships Director,Bob Sicard
bsicard@promotionandarts.com

Phone: 443-263-4321 | Fax: 410-385-0361
Web site: www.promotionandarts.com

Produced By: Baltimore Office of Promotion & The Arts, Inc.
7 East Redwood Street, Suite 500
Baltimore, MD 21202 | 410-752-8632
Mayor Stephanie RawlingsBlake | Executive Director, Bill Gilmore
Festival Director, Kathy Hornig


http://www.baltimorebookfestival.com/
mailto:bsicard@promotionandarts.com
http://www.promotionandarts.com/

WHAT SPONSORS ARE SAYI NGEé

AMTRAK AThe marketing partnership with iB@G®BA works ve
"/ awareness of Amtrak rail services intepoBeal tir
events throughout the year. 0

- Paul Sie gel, Manager, Sales & Marketing, Amtrak

.. iBarefoot Wi ne and Bubbly is a proud sponsor
BREFCDT 'g fun event that is enjoyable for all. I loved
WINECBUBSLY [ highlights] from the different books that we

- Molly Fox, Market Specialist, Barefoot Wine & Bubbly
iThe Balti mor e BgreatkspoRsership oppatlnityvioa \WEAA 88.9 FM. We
WEAL ar p ip bpp ty

88,9 FMV were put in direct contact with our core audience and able to gather feedback about the
station. This feedback is critical and helps us plan our programming and fundraising

initiatives. We will continue to be a sponsor of the Baltimore Book Festival in the years to

come. 0

-James K. Barbour, Director of Development , WEAA 88.9 FM

fiThrough the Baltimore Book Festival, we were able to introduce our website, BookDivas.com
@%:k ’waA to a number of interested people. In addition, we received tremendously valuable feedback and
e e FEQUESES from those that had a chance to look at our site and ask us que stions about our
community. We fully intend to implement some of the ideas we
received which | feel wildl make us a stronge.l
-Leah Messina, CEO , Book Divas

8 AThe staff was excellent. Their communicati o
mq 0 dthO/ were refreshing. | would like to be a part of the Baltimore Book Festival again. It greatly
helped promote my magazine [ Single Parent 101 Magazing Thank you! 0

-Natalie Slater , Vice President of Marketing, Single Parent 101 Magazine

wittore AiBalti more Bl ues S emonserand partisipam in thelBhltinhore Bdolke a
m Festival. It provides an opportunity both to support local blues musicians and expose the
! broader public to this indigenous musical art form. It also provides an opportunity for
Society attendees to stop by the booth, learn more about the blues and the Baltimore Blues
Society and gives our volunteers an opportunity to teach and interact with interested
festival goers. O
-Larry Fogelson, Baltimore Blues Society

®
il KEA Baltimore was very pleased to be invol"
IKEA feels more connected to our city market as a result of this event, and looks forward

to being a part of next yeards festivities. o

- Bill Meisw inkel, Public Relations Manager, IKEA Baltimore
= AiThe service provided by the staff of BOPA [
i . .
Goodsamaritan € X Cel | ent . It was a pleasure working with B
Hospital - Deborah Be na, Community Outreach Nurse , Good Samaritan Hospital

MedStar Health



SPONSORSHIP LEVELS AT-A-GLANCE

1.

Title of Festival ($75,000)
* Requirestwo year commitment

Presenter of Festival  ($35,000)
*Limit of 2

The Chil dr 25080 - $38,00R)

Stage Areas ($15,000 each)

A Literary Salon (features prominent authors)

Food For Thought Stage (Cooking demos from prominent chefs / cookbook authors)
The Chil drendés Bookstore Stage

The Radical BookfairPavilion (radical, DIY and independent authors and booksellers)
Music Stage (popular regional bands i from jazz to rock, funk and R&B)

> > > > >

Program Areas ($5,000 each)

A Festival Bookmark

The Crafts Corridor (interactive activities for kids)

Literary Walking Tours

Storybook Parade

Information Station

Indie Publications & Zine Tent (features independently produced publications from around the world)

> >y > > >

Promotional Exhibit Space ($4,000 for Tier 1 1 0x61 0eXhibit space, $3,500 for Tier 2
106 x 106 exhibit space)

*Allows participation by non -book themed organizations

A Sampling / On-Site Marketing

In -Kind Sponsorships
Considered on a caseby-case basis



TITLE OF FESTIVAL

Title of Festival

Requirestwo year commitment. Sponsor name incorporated into festival title, e.g. i T h e  B&@NHEestivab
in all festival controlled references, e.g. signage, website, print, TV, radio and other collateral.

PRESENTER OF FESTIVAL
Presenter of Festival

Designation as presenting sponsor of festival,e.g. i The Bal ti mor e Bo ok AGWbIntali v a | p
festival controlled references, e.g. sighage, website, print, TV, radio and other collateral.

THE CHI LDRENG&S PARK

The Childrends Park

Baltimore Book Festivats West Park is dedicated to young people. The area features
several kid-friendly exhibit or s, The Chi | 8tage and Ehe Gaft® Gorrid®t. o r
This magical park lets kidsdimaginations run wild!

STAGE AREAS

The Craft Corridoii West Park

Literary Salon
SR— The Literary Salon presents nationally-renowned and celebrity authors through

readings, book signings and panel discussions.Appearances by authors in 2011
included Tavis Smiley, Sherman Alexie, Common,Laura Lippman, Roland
Martin and Jacquie Hood Martin, Shirley Strawberry, Terry McMillan, Eddie
Brown and more.

* Bank of America title sponsor in 2011.

The Foaod for Thought Stage features popular chefs demonstrating recipes from

their cookbooks. The stage attracts someof t he nati onoésthibest
yeartheseincludedAar on 1A Bi g D a DakyMartindg Eatherdeo
Patalinghug, Kathy Hester, Sandy Pollock Crystal Cook and others.

o | dstoeetdge B o o k
Nationally and regionally-k n own c¢c hi | dr eilldsgsatossghare or s and
experiencesand read selections from their books. Throughout the festival
children enjoy many free activities off
t he Chi | dReeemntfpogramhmingkand appearances have included New

York Timesbestselling author Libba Bray, teen literary panel discussions, and
JerdineENODkrraensés Freedom Road,. an Undergr

The Radical Bookfair Pavilion bringstogether radical and independent
publishers, distributors, bookstores and authors i drawing a whole new
audience to the festival. Recent programming and appearances have included
sports writer and activist Dave Zirwin, Sheri Parks,Max Rameau, and exhibitors
such as AK Press.




e Music Stage
T h e abestdalsand regional musicians come alive on the

Charles & Madison streets Music Stage. The stage features
something for every musical taste -- from jazz to the blues, pop
to country, folk to alternati ve and everything in between.
Adjacent to the Music Stage, seating is provided for festival
attendees to relax and enjoy their favorite regional foods and
beverages.

Music Stagé North Park
PROGRAM AREAS

e Festival Bookmark
Distributed city-wide prior to the fest ival and handed out on-site to up to festival-goers, the bookmark
provides the basic festival information on one side and your company information or message on the back
(black & white). Use it to promote an exhibit, offer a discount on admission , draw people to your place of
business or your on-site booth.

e The Crafts Corridor g
An extremely popularareawi t hi n t he Ctheciaftbr e n-0.Siaf
corridor provides free arts and crafts activities with strong ties to ’{’ -
literature. | t 6s a teadimg aa furgancepart |
of childrends everyday | ives.

e Literary Walking Tours
Tours of historic Mount Vernon architecture and
statues/monuments are popular with festival attendees.

e Storybook Parade
The Storybook Parade is fun for participants and spectators alike!
Dozens of costumed storybook characters lead children dressed as
their favorite storybook characters in a parade around the festival
grounds.

o Festival Information Station
Located in a strategic location on the festival grounds, the
Information Station provide s pertinent event details to festival
attendees.

Storybook Parade (beginstime West Park
and travels throughout the site)



PROMOTIONAL EXHIBIT SPACE

e Promotional Exhibit Space
Space isavailable for commercial marketing, sampling and promotional purposes that allow you to reach

thousands of festival-goers in 3 days. Spaces are sold in 10 x 10 increments and can includea tent, tables,
chairs and 20 amps of electric power.
e

IN -KIND SPONSORSHIPS

e In-kind Sponsorships
The Baltimore Book Festival welcomes organizations that may not be able to offer cash sponsorship to

participate in the festival as an in-kind sponsor. This opportunity is perfect for a company that is willing to
offer a good or service in exchange for exposure to the target audience the festival draws.




SPONSORSHIP BENEFITS AT -A-GLANCE

Potential sponsorship benefits that could be part of a customized package include:
e  Category Exclusivity
e Naming /Title and Presenting Rights
e  On-Site Exhibit Space
e Employee Participation
e  Corporate Hospitality/Entertainment /VIP Tours
e Name or Logo on Festival Signsand Banners
e  Credit in Print Ads
. Logo, Link and Ads on Festival Website
e Mascot Participation
e Inclusion in Festival Press Releases
e Logo, Name, and Ads in Festival Program
e Name or Logo on Program Area Schedule Boards
e Name or Logo on Festival Information Boards / Maps
e Event Association

e  Television Promotional Spots *(shared with other sponsors)
e  Product Samping/Product Displays

¢  On-Site Sales/Concession Rights

10



BALTIMORE BOOK FESTIVAL DEMOGRAPHICS

Age

H18-24 W25-34 m35-49 MW50-64 MW65-70 m>70

2%

Gender

Ethnicity

M African American/Black W Asian  ® Caucasian/white W Hispanic

4%




Marital Status

2%

HSingle

B Married

m Partnered

B Separated/ Divorced
B Widowed

Household Income

M Less than $15,000
B $15,000-$39,999

m $40,000-559,999

m $60,000-$79,399

m $80,000-599,999

® $100,000-$119,999
® $120,000+

Education
0% m Some high school
B High school graduate
= Some college/ technical
or vocational school

W Four-year college

m Post graduate degree

12



Media Trade Color Specs Run Date Value
Afro American Newspapers Printad color 5. 420 w x 80 9/16/2011 $3,810
(total)

Afro American Newspapers Printad color 5. 420 w x 80 9/23/2011

Afro American Newspaper Webad color 468 x 60 pixels 9/19 to 9/25 }
Online
Baltimore Gay Life Printad color 9.75"x 11.25" 8/19/2011 $3,615
(total)
Baltimore Gay Life Printad color 9.75"x 11.25" 9/2/2011
Baltimore Gay Life Printad color 9.75"x 11.25" 9/16/2011
Baltimore Gay Life Online Webad color 728 x 90 pixels 2 wks. prior to
BBF
b free daily Printad bw 1/2pg; 4.75"wx 9.66"h  9/21/2011 $1,000
The Baltimore Sun Printad bw 1/4pg; 4.91" x 10.14" 9/18/2011 $3,623
The Baltimore SuhIVE Printad bw 1/4pg; 4.75"wx 4.75"h  9/16/2011 $1,000
The Baltimore SuhIVE Printad bw 1/4pg; 4.75" w x 4.75" h 9/23/2011 $1,000
The Messenger Printad bw 1/2pg; 4.75"wx 9.66"h  9/21/2011 $1,500
The Baltimore Times Printad bw 1/ 2 pg; 4. 75 9/16/2011 $3,200 (tota
print ads)
The Baltimore Times Printad bw 1/ 2 pg; 4. 75 9/23/2011

The Baltimore Times Online Web ad color 468 x 60 pixels (horizontal 9/12 to 9/25 $300

(approx.)
City Paper Printad bw full page; 10" w x 9.65" h  9/7/2011 $5,400
(total)
City Paper Printad bw full page; 10" w x 9.65" h  9/14/2011
City Paper Printad bw full page; 10" w x 9.65" h  9/21/2011

13



Fox 45 PSA (TV) n/a (75-100) :30 second PSAs 9/12 to 9/25 $10,000

Urbanite Printad color 5. 250 w x 10 Septembetl $3,970

Urbanite Event Ezine Web ad color 160 x 160 pixels 9/14/2011 $400 (total

web ads)

Urbanite Event Ezine Webad color 160 x 160 pixels 9/21/2011

WEAA 88.9 FM PSAs n/a :30 second PSAs (42) 14 days prior tc $3,150
(radio) Book Fest.

WLIF 101.9 Lite FM PSAs n/a 56 live and or recorded Two weeks pric $11,200.00
(radio) mentions to Book Fest.

WYPR 88.1 FM PSAs n/a :15 second PSAs (30) 9/12 to 9/25 $4,620

Total $41,063

14




BALTIMORE BOOK FESTIVAL E-BLASTS

BALTIMORE

SEPT. 23-25, 2011 « MT. VERNON PLACE
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The 2011 Baltimore Book Festival
Jeatures some of today’s most
prominent African-American vorces!

;,"-.m.m 200+ author appearan

non-stop readings and panel dis s on eigl s: cooking demos by celebrity chefs;
poetry readi ksl Iking tours; projects for kids; street theater; live music;
and a delicious varie!

100+ exhibitors and booksellers;
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Take your lunch at the Baltimore Book Festival? Chefs from Suscha’s 527 Caf¢,
y McCormick & Schmick's and Cazbar will demonstrate and provide samples of some
o > § of their signature dishes. Preseated by Downtown Partnership.
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Unwind after work at the Baltimore Book Festival? Lcam how (o throw a great
party from Johnny Mo, Rock the Party, make perfect cockiails with Bryan Murphy, See
Mix Drink, and get tips on picking a great beer from James Waller, Drinkology Beer.
Music by Johnny Mo “The Musical Chef.”; Johnny Mo, Rock The Party;

James Waller, Drinkology Beer & Brian Murphy, See Mix Orink

BaltimoreBook .com or 1,877.
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SEPT. 23-25, 2011 » MT. VERNON PLACE

BALTIMORE

Grab your girlfriends for a literary Iadles“
night out at the Baltimore Book Festival!
Thanks ;- Q%

BARCTCDT Yy*
WINCZ BB

of the Steve Harvey Morning Show.

W LITERARY SALON, EAST PARK

5PM

A panel discussion with fiction authors whose books
explore the many facets of love.

Get relationship advice — about your spouse, your BFF,
or that latest fling — from a panel of expert authors.

The etier:
Real Talk, Real Advice, Because
Bitterness Isn't Sexy

And it's M A

.BALTIMORE | www. BOOKFESTIVAL.

12PM + ROBIN ROBERTSON

Vegan Fire and Spice

JON ROBERTSON

Vegan Unplugged: A Pantry Cuisine
Cookbook and Survival Guide
1:30PM « FR. LEO PATALINGHUG
Grace Before Meals: Recipes and
Inspiration for Family Meals and
Family Life

3PM * MARIA SPECK

Ancient Grains for Modern Meals
4PM + SARAH HUCK & JAIMEE YOUNG
Campfire Cookery: Adventuresome
Recipes and Other Curiosities for the
Great Outdoors

5:30PM « DAISY MARTINEZ
Daisy: Morning, Noon and Night

7PM + AARON “BIG DADDY"
MCGARGO, JR. Simply Done, Well Done

And it's all

1.877.BALTIMORE | www.

~SUN, SEPT25 )

12PM « DOUGLAS WILBURN
Broke Guy Stir Fry

1PM « KATHY HESTER
The Vegan Slow Cooker

2PM « MARCELA VALLADOLID
Mexican Made Easy: Everyday
Ingredients, Extraordinary Flavor

3:30PM + HEALTHY FOOD LITERACY
101 WITH THE AMERICAN HEART
ASSOCIATION

4:30PM « JOE YONAN
Serve Yourself: Nightly Adventures
in Cooking for One

5:30PM + SANDY POLLOCK &
CRYSTAL COOK

The Casserole Queens Cookbook:
Put Some Lovin' in Your Oven with
100 Easy One-Dish Recipes

15
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